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- Internet Users spend on average 13 Hours/week Online
himedia Pt

(excluding e-mail)

Online surpasses TV in time spent in China and France

Average
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Using the Internet 132 "7 122 144 @ 131 \___/7
Watching television 6.7 14.0 120 13.1 155) 108 141
Listening to the radio 27 65 37 7.7 (84 ) 58 8.9
Reading e-mail 33 46 | 32 36 42 31 41
Listening to music through a device other 2 T

than the radio or the It ¢ 45 51 3.7 6;0 58 35 586
Using your mobile phone _(63) 58 32 45 38 23 40
Playing video games (offline) 40 36 a0 38 43 s (4s)
Seskingng suvica & Kieods. ¢ 27 28 22 (80 22 18 28
and oolleaoues y .

Reading newspapers J (33 J 29 24 29 29 18 =y
Reading magazines [ 3.4 22 20 26 21 1.8 22
Reading mail or information you m*:aivod e

Bl e pest _30_ 20 286 19 18 15 18

Total average hours spent per mek 55.3 62.7 49.7 64.3 65.5 48.3 61.6

' Chinese Internet users spend the largest amount
of time using their mobile phones.

Source: « Digital Influence Index », June 2010, Fleishman-Hillard, Harris Interactive



